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Corporate Ethical Code 

Introduction 

The present Ethical Code of Chimar S.r.l. sets out the ethical commitments and responsibilities that the company assumes in conducting its own activities and in 
its relations with all stakeholders (employees, collaborators, customers, suppliers, institutions, community, shareholders). The Code represents the charter of 
values and principles that guide the conduct of all those who collaborate with Chimar, with the objective of guaranteeing integrity, transparency and respect for 
the laws in every situation. The adoption of the Ethical Code takes place within the context of the Organisation, Management and Control Model pursuant to 
Legislative Decree 231/2001 but is, above all, a key instrument for promoting a common corporate culture founded on ethics and sustainability. The adoption of the 
Ethical Code in the management of daily activities has the objective of increasing in each of us the awareness and commitment to ensuring that every corporate 
process is carried out according to criteria of responsibility and sustainability. At the same time, behaviours oriented towards sustainable growth are promoted, 
favouring the enhancement of integrity and sense of responsibility. 

Ethical Values and Behaviours 

Ethical behaviour is the set of actions and attitudes that concretely constitute the system of values of Chimar defined in this Code. In our daily commitment, we 
take inspiration from the same values expressed by the company’s founder, which coincide with the guiding principles outlined in the General Corporate Policy: 

• Innovation in Respect of the Past – we are ready for change and constant innovation, but remaining faithful to our mission and our historical identity. 
We value technological and organisational innovation as a tool for improving products, processes and sustainability, knowing that this is essential to 
respond to future challenges. At the same time, we respect our roots and the commitments made with customers and stakeholders, avoiding 
opportunistic upheavals that would betray the trust built. 

• Value of People at the Centre of Choices – we invest in people through training, professional growth, listening and involvement, creating a climate of 
respect and trust towards employees, collaborators, customers and suppliers. Every individual who works with or for Chimar is considered a 
fundamental resource. We reject all discrimination and promote equal opportunities. We believe that respect, open dialogue and collaboration are the 
basis of solid relationships and long-term successful corporate decisions. 

• Reliability at Company and Product Level – we maintain the highest seriousness and consistency towards all stakeholders, internal and external, 
honouring the word given and commitments undertaken. We design and manufacture products that fully meet customer expectations and applicable 
regulations, setting increasingly ambitious improvement objectives also in the area of environmental protection and safety. We want Chimar to be 
synonymous with quality, compliance and integrity, so that customers, partners and the community can trust our company and our products. 

• Quality of Relationships and Solid Partnerships – we commit to creating and cultivating long-term and mutually satisfactory relationships with 
suppliers, customers and all partners, in a logic of continuous collaboration to identify responsible solutions to specific needs. We encourage frank and 
constructive dialogue and the sharing of knowledge with our partners, convinced that cooperation and transparency generate added value for all. At the 
same time, we reject opportunistic or unfair behaviours in commercial relations. 

Conversely, we consider unethical and contrary to Chimar’s spirit those behaviours – by individuals or organisations – that exploit the collaboration of others 
seeking to unlawfully appropriate benefits (for example taking advantage of positions of contractual strength); violate the rules of civil coexistence and of correct 
social and commercial relations as provided by laws and regulations; act in contrast with the provisions of this Code. Such behaviours sow distrust and hostility 
towards the enterprise and must therefore be strictly avoided. In the conduct of corporate activities, unethical attitudes compromise the relationship of trust 
between Chimar and its stakeholders. 

Purpose of the Ethical Code 

The Code has the purpose of: 

a) defining clearly the values and principles of conduct to which Chimar is inspired, providing practical guidance on how to translate them into daily activities to 
achieve corporate objectives; 

b) favouring the development of a shared corporate culture, in which all members of the organisation feel the responsibility to behave according to integrity and 
correctness. 

The Ethical Code is a binding and essential tool: compliance with it is a condition for the correct functioning and reputation of the company and represents the 
foundation for the success and sustainable development of the enterprise. It is not a punitive list of prohibitions, but a means to guide and inspire virtuous 
behaviours: correctly interpreted, it helps each addressee to face ethical and decision-making dilemmas that may arise in daily work activities. 

Scope of Application and Addressees 

The principles and provisions of the Code are binding for: shareholders and directors, employees of Chimar (whatever the level or contract, including executives, 
middle managers, office employees and workers), external collaborators stably linked to the company (consultants, agents, representatives, etc.), as well as all 
those who, though not formally part of Chimar, act in the name and/or on behalf of the company or are in any case involved in its sphere of activity. Moreover, we 
ask all other stakeholders with whom we enter into relations (customers, suppliers, financial partners, trade associations, local communities) to respect, as far as 
relevant to them, the principles of this Code; to this end, we disseminate the Code to relevant third parties. No one, under any circumstance, is authorised to 
derogate from the principles of this Code with the justification of acting in the interest of Chimar: behaviours in contrast with the ethical principles expressed 
herein can never be tolerated or justified by the achievement of a presumed advantage for the company. 

General Principles 

Below are illustrated the reference principles that represent the fundamental values to which all addressees of the Code must adhere in pursuing the corporate 
mission. These provisions have primary and absolute value: in no case may the belief of acting to the company’s advantage justify behaviours contrary to the 
principles of the Code. 
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• Legality: Chimar has as an essential principle the respect of all laws and regulations in force in Italy and in every country in which it operates. The 
addressees of the Code are required to respect the applicable regulations wherever they act on behalf of the company. It is not permitted to pursue or 
realise Chimar’s interest in violation of the laws. The company undertakes to suitably inform employees and collaborators regarding the laws and 
regulations relevant to their duties and to maintain a rigorous internal control system to prevent violations. 

• Value of the Person: The protection of the individual, of his/her dignity and fundamental rights is a cornerstone of our organisation. This implies both 
respect for the physical and moral integrity of every person and the promotion of the professional and personal growth of each internal resource. 
Chimar promotes and defends fundamental human rights and rejects any form of discrimination based on gender, race, ethnicity, nationality, religion, 
political opinions, sexual orientation, age, disability, social or personal conditions. We also recognise as fundamental the right to health and safety at 
work: the protection of workers’ health and safety is considered a priority and essential in the corporate organisation. No economic objective may ever 
justify compromising safety conditions or exposing people to risk. 

• Honesty: All activities of Chimar must be carried out with integrity and honesty, avoiding the pursuit of personal or corporate interests through illegal 
or improper practices. Employees must take decisions and act in a transparent and responsible manner, avoiding conflicts of interest and refraining 
from acts that involve violation of applicable regulations or of the principles of this Code, not even if driven by the intention of favouring the company. 

• Prevention of Conflicts of Interest: The addressees of the Code must avoid any situation or activity that may set their personal interest against that 
of Chimar or that may interfere with their ability to take impartial decisions in the interest of the company. Every business decision must be taken in the 
best interest of Chimar and not based on personal interests or relationships. Should a potential conflict of interest arise (e.g. an employee holds 
economic interests in a supplier, or has a family relationship with a candidate in selection, etc.), the person involved is required to inform his/her 
superior or the Supervisory Body, abstaining from any decision-making activity related to it until the matter is resolved. 

• Transparency and Accuracy of Information: Chimar undertakes to provide accurate, complete, transparent and understandable information both 
internally and externally. In accounting and financial recordkeeping, we apply the highest rigour so that every operation is correctly recorded, 
authorised, verifiable and supported by documentation, in compliance with applicable accounting principles. It is forbidden to conceal or falsify 
accounting data. Corporate and financial communications (financial statements, reports, statements) faithfully reflect the company’s economic, equity 
and financial situation. Likewise, the information provided to customers, suppliers, institutions and public administration must be truthful and correct: 
we do not tolerate deceptive practices, omissions or artifices aimed at misleading interlocutors. 

• Confidentiality of Information and Protection of Privacy: Chimar ensures the confidentiality of the information in its possession and the processing 
of personal data in full compliance with Regulation (EU) 2016/679 (GDPR) and national legislation. Employees and collaborators who, by virtue of their 
role, have access to confidential information (e.g. know-how, projects, strategic plans, non-public financial data, personal data of stakeholders) must 
use such information strictly in connection with the performance of their functions and, in any case, must not disclose it except in permitted ways. In 
particular, it is forbidden to use confidential information for personal purposes or to communicate it to unauthorised third parties. The company adopts 
physical and IT security measures to protect data and punishes any violations of privacy. 

• Transparency and Accuracy of Accounting Records: As already mentioned, every operation or transaction must be lawful, consistent, authorised, 
verifiable and correctly recorded in the company’s accounting systems according to legal criteria and applicable accounting principles. Employees 
involved in the preparation of accounting or financial documents must ensure maximum accuracy and completeness. Supporting documentation must 
be kept for every accounting entry, so as to allow at any time the control and identification of the reasons underlying it and of the possible person 
responsible for the operation. Invoices, expense reports, warehouse slips and every other relevant document must be completed truthfully. Accounting 
transparency is essential for the trust of shareholders, creditors and authorities. 

• Prevention of Corruption: Chimar prohibits any form of corruption, extortion and collusive behaviour, both in relations with private parties and with the 
Public Administration. No employee or collaborator may offer, promise, authorise or give money, gifts, benefits or other utilities to third parties (public 
officials, persons in charge of public service, private parties) with the purpose of influencing their decisions or obtaining undue advantages. Likewise, it 
is not permitted to accept or solicit gifts, favours or payments that may even only appear aimed at obtaining preferential treatment for themselves or 
for Chimar. Only gifts or acts of commercial courtesy of modest value and, in any case, such that they cannot be interpreted as aimed at acquiring 
undue favour are allowed. Chimar implements specific procedures to prevent corruptive phenomena (due diligence on partners, multi-level approval of 
representation expenses, traceability of payments, etc.) and cooperates actively with Authorities in case of investigations. 

• Financial Integrity and Fight Against Fraud: The company protects its financial integrity by adopting control models to prevent internal and external 
fraud (theft of assets, falsification of documents, embezzlement, etc.). Every employee must refrain from fraudulent operations or behaviours and report 
immediately any suspicious cases (also through dedicated anonymous channels). Chimar condemns money laundering and illicit financing: financial 
flows are monitored, and business relations are undertaken only with counterparties of verified reputation and whose funds have lawful origin. 

• Protection of Industrial and Intellectual Property: Chimar protects its industrial and intellectual property rights (trademarks, patents, know-how, 
trade secrets) and at the same time respects those of others. The addressees of the Code must protect the company’s intangible assets: for example, 
by not disclosing confidential information, not improperly using logos or materials covered by copyright, and reporting any unauthorised uses by third 
parties. Any act of counterfeiting, alteration or improper use of intangible assets (trademarks, patents, works of authorship) is forbidden both in favour 
of Chimar and third parties. When acquiring materials or technology from external sources, it must be ensured that the necessary usage rights are in 
place. 

• Fair Competition: Chimar recognises the principles of fair competition and free market as fundamental. The company and its employees refrain from 
collusive behaviours, bid-rigging practices, boycotts or other acts that may alter free competition. All commercial activities – price definition, sales 
strategies, marketing – are conducted in compliance with applicable antitrust regulations. Chimar does not disparage competitors nor seeks to 
unlawfully obtain their industrial secrets. Competition with competitors must be based on quality and innovation, never on unfair practices. In case of 
participation in industry associations or meetings with competitors, our representatives will scrupulously avoid topics that may constitute restrictive 
agreements on competition. 

• Sustainability: Chimar integrates environmental and social sustainability considerations into its management, convinced that corporate ethics include 
responsibility towards the environment and the community. Therefore, one of the general principles is the commitment to reduce environmental impact 
of activities (with efficient use of resources, reduction of waste and emissions, compliance with environmental regulations), to guarantee safe and 
dignified working conditions, and to contribute to the social development of the communities in which we operate (through correct behaviours and 
support initiatives). This Code – in accordance with the Sustainability Policy – guides employees in making decisions by considering not only economic 
aspects but also the effect on people and the environment, with the aim of creating long-term shared value. 
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The general principles set out above describe the ethical framework of reference for all addressees. Below, these principles are translated into specific criteria of 
conduct in relations with the various counterparties and in different areas of activity. 

Conduct Criteria 

The following are the rules of conduct that the addressees of the Ethical Code must follow in different types of relations and situations. 

Relations with Employees and Collaborators 

Chimar believes that its human capital is a decisive factor for success. Therefore, relations with employees and collaborators are based on principles of respect, 
fairness and enhancement. 

• Protection of the Person (dignity, health, safety): As already stated in the general principles, Chimar protects the physical and moral integrity of 
workers. The company guarantees working conditions that respect individual dignity and safe and healthy environments, in compliance with safety 
regulations and beyond. Each worker must contribute by maintaining safe behaviour and reporting dangerous situations. Behaviours that may harm 
personal dignity (threats, insults, harassment, isolation, etc.) are forbidden. Chimar promotes a peaceful working environment: forms of physical or 
psychological violence, mobbing or sexual harassment are not tolerated. Any such episode may be reported to management or through dedicated 
channels (e.g. Supervisory Body, whistleblowing) and the company undertakes to handle it with seriousness and discretion, protecting the victim. 

• Relations among Colleagues: Relations among colleagues, at all levels, must be based on respect, courtesy and a spirit of collaboration. Each 
employee must behave politely and professionally towards colleagues, contributing to an inclusive environment. Differences of opinion must never 
escalate into personal offences or aggressive attitudes. Teamwork and knowledge-sharing are encouraged with the objective of achieving common 
goals. Line managers must exercise their authority fairly and constructively, providing clear instructions and formative feedback, avoiding favouritism 
or oppressive attitudes. Collaborators are required to cooperate loyally with superiors and colleagues. 

• Human Resources Management and Development – Equal Opportunities: Chimar is committed to offering opportunities for growth and professional 
development, where available, without discrimination. Personnel selection, recruitment, access to training, performance evaluation, promotions and 
career advancement are based exclusively on meritocratic and competence criteria, in compliance with the principle of equal opportunities. Any form of 
favouritism based on reasons other than merit is contrary to corporate ethics. Personnel is managed by enhancing each individual’s skills and filling 
any training gaps: Chimar invests in continuous training and ensures adequate training programmes (also on ethics and compliance). Internal 
applications for new positions are encouraged to promote internal growth. Particular attention is paid to gender equality (as detailed in the Gender 
Equality Policy): the company monitors pay equity and job classification equity between men and women and adopts corrective measures in case of 
unjustified imbalances. In general, any decision concerning an employee (recruitment, role assignment, transfers, etc.) must be taken with full respect 
for the individual and his/her path, based on objective and documentable grounds. 

• Management of Information (employee privacy): Chimar respects the confidentiality of employees with regard to personal information. Anyone who 
processes personal data of colleagues (HR, supervisors, etc.) must comply with privacy regulations and internal policies (for example, not disclosing 
particular data unless necessary and authorised). Sensitive information (state of health, religious/political orientation, etc.) is protected and must not in 
any way influence work-related decisions. Access to personal information is limited to authorised personnel and for purposes strictly connected to the 
management of the employment relationship (payroll, safety, etc.). 

• Conflict of Interest: Employees must avoid situations in which their personal interests may come into conflict with those of the company. For example, 
they may not hold significant financial interests in supplier, customer or competitor companies without prior notification and assessment by the 
company. Any external activity (second job, consultancy) that may potentially interfere with duties towards Chimar must be communicated and 
approved. Employees may not accept gifts or favours from parties with whom they have business relations on behalf of Chimar, except for gifts of 
modest value in accordance with practice (see section on suppliers). In general, if an employee believes they are in a conflict of interest situation, they 
must inform their superior or control body and refrain from decisions in this regard. 

• Use of Corporate Assets: Every employee is required to use corporate assets (work tools, machinery, electronic equipment, vehicles, etc.) and Chimar’s 
resources (working time, information) exclusively for purposes connected with business activity and in a careful and responsible manner. The use of 
assets for personal purposes is forbidden or in any case limited and regulated (e.g. personal use of Internet or telephone within reasonable limits). It is 
each person’s duty to safeguard and preserve the assets entrusted to them: avoiding waste, maintaining tools with care, preventing improper use that 
may damage them or reduce efficiency. The company condemns any use of corporate assets for illicit or unethical purposes (e.g. installing pirated 
software on corporate PCs, storing offensive or pornographic material on IT resources, etc.). 

• Confidentiality of Corporate Information: Employees and collaborators are required to maintain stricter confidentiality on all non-public corporate 
information acquired in the performance of their duties. This includes, by way of example: information on know-how and processes, technical product 
data, customer and supplier lists, market plans, financial and contractual data, research and development projects, etc. Such information constitutes 
corporate assets to be protected. Employees must not disclose confidential information to third parties nor use it for private purposes (e.g. replicating a 
business idea elsewhere). The obligation of confidentiality remains even after termination of the employment relationship. Violation of this rule (e.g. 
data theft) is subject to legal action, with serious legal and disciplinary consequences. 

• Protection of Corporate Image and Reputation: Every employee must consider themselves an ambassador of Chimar’s image and adopt behaviour 
that reflects its values even outside working hours. In particular, they are required not to damage the company’s reputation with public statements or 
social media content that is false, defamatory or otherwise contrary to Chimar’s ethics and interests. When participating in conferences, publications or 
contact with the press regarding topics concerning Chimar, employees must follow the corporate communication policies (e.g. prior authorisation from 
the Press Office or Marketing). Internally, employees are invited to express their ideas and criticisms in a constructive manner through designated 
channels, but must refrain from disparaging the company or generating unjustified alarmism. 

Relations with Suppliers and Commercial Partners 

Chimar develops relationships with its suppliers, subcontractors and commercial partners according to criteria of integrity, transparency and mutual trust. 

• Selection and Evaluation of Suppliers: Procurement processes for goods and services are based on transparency, competition and impartiality. 
Supplier selection is carried out through formalised procedures, based on objective evaluations of quality, price, capabilities, reliability and 
sustainability. Any conflicts of interest of employees involved in procurement decisions must be declared and managed. Chimar guarantees equal 
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opportunities for qualified potential suppliers to compete. Arbitrary discrimination or favouritism towards suppliers for reasons other than merit is not 
allowed. All suppliers are required to comply with the law and the principles of this Code. 

• Integrity, Independence and Confidentiality in Relations with Suppliers: Contractual relations with suppliers must be conducted with fairness and 
professionalism. Chimar honours the contractual commitments undertaken and requires suppliers to do the same. Any disputes are handled through 
dialogue and fair negotiation, avoiding abuse of dominant position. Employees of the purchasing area (or other involved areas) must maintain 
independence of judgement: they may not accept money, gifts or other benefits from suppliers that may influence decisions. As a rule, only gifts of 
modest value or acts of usual commercial courtesy (e.g. promotional gadgets, symbolic-value Christmas baskets) are acceptable and in any case 
permitted by internal procedures; everything else must be refused and reported. Similarly, Chimar personnel do not offer suppliers goods of value or 
advantages to obtain preferential treatment (this falls within anti-corruption rules). Information regarding suppliers and contracts is treated 
confidentially: commercial data (e.g. specific agreed economic conditions) must not be disclosed to third parties without legitimate reason. 

• Contract Execution and Monitoring: Chimar expects suppliers to fully comply with agreed terms, particularly regarding material/service quality and 
delivery times. The company implements a supplier performance monitoring system, promptly reporting nonconformities and requiring corrective 
actions. In case of serious violations of the principles of this Code by a supplier (e.g. proven use of undeclared/child labour, extortion, etc.), Chimar is 
prepared to suspend or terminate the contractual relationship, also reserving the right to report the fact to authorities if necessary. 

Relations with Customers 

Chimar directs its activities toward customer satisfaction and protection, placing great emphasis on the quality, safety and innovation of its products and services. 

• Customer Satisfaction and Respect of Commitments: Chimar’s success is closely linked to customer trust. Therefore, the company undertakes to 
provide high-quality products and services that comply with contractual specifications and applicable regulations. Every corporate function must aim 
at customer satisfaction: this translates into attention to explicit and implicit needs, flexibility in finding solutions, timely pre- and post-sales 
assistance. Contractual commitments (delivery times, technical features, support) must be respected scrupulously. If issues arise that may lead to 
failing a commitment, the customer must be informed promptly and a transparent agreement sought. We do not promise what we cannot fulfil: 
commercial offers must be formulated considering actual production and logistical capacities. Chimar’s reputation for reliability is a heritage to be 
constantly preserved. 

• Fairness, Impartiality and Respect in Relations: Relations with customers must be managed with professionalism, honesty and impartiality. This 
means that all customers, large or small, must be treated fairly and courteously in every interaction. Information provided to customers on products 
(technical sheets, manuals, regulatory declarations) must be clear, complete and truthful, avoiding artifices or omissions. Chimar refrains from unfair 
commercial practices, such as ambiguous contractual clauses or hidden costs. Advertising and marketing communication must be truthful and never 
derogatory towards competitors. Any decision to favour one customer over another must be based on objective reasons (supply capacity, scheduling) 
and not on undue favouritism. 

• Quality Management and Product Compliance: Chimar commits to ensuring that its products are safe and compliant with relevant regulations and 
industry standards (e.g. chemical regulations, food regulations where applicable). The ISO 9001 quality management system defines control processes 
at every stage to prevent defects. Should a quality defect be found in a delivered product, Chimar will activate recall/withdrawal procedures if 
necessary and cooperate with the customer to minimise inconvenience. The company adopts a continuous improvement approach, collecting feedback 
and suggestions from customers to adapt products to their future needs. 

• Complaint Management and Customer Engagement: Customer complaints are taken very seriously and managed promptly and fairly. Chimar has 
clear channels for receiving complaints (dedicated commercial and quality offices) and procedures for analysing causes and responding to customers. 
Even if a customer expresses dissatisfaction brusquely, personnel must maintain a professional and proactive approach to solving the issue. The 
objective is to turn the complaint into an opportunity for loyalty and improvement, showing commitment to remedying and preventing recurrence. 
Chimar also actively involves customers in value co-creation: with some key customers, periodic review meetings (business reviews) are organised to 
assess how to improve service, present innovations and understand their strategic perspectives. This constructive dialogue strengthens partnership 
and guides our innovation. 

Relations with the Media and External Communication 

Communication towards the outside must be truthful and consistent with Chimar’s values. 

• Relations with the Media: Only the corporate functions expressly authorised (Marketing, General Management) may release information and 
statements to the press, media and social networks regarding Chimar. All other employees must refrain from providing news or comments on behalf of 
the company, directing any requests to the designated spokespersons. External communications must respect the duties of truth, transparency and 
prudence: we will avoid divulging confidential information not yet in the public domain, or commenting on facts in a distorted manner. In case of 
publication of corporate information (e.g. press releases on results, on commercial agreements), contents will be agreed with Management and reported 
faithfully. Employees are also recommended to manage their presence on social media carefully, avoiding publishing content that may damage 
Chimar’s image or reveal confidential information. 

Relations with the Public Administration and Institutions 

Chimar’s relations with the Public Administration, public bodies, supervisory authorities, local authorities and public entities must be managed with the utmost 
integrity and in compliance with regulations. 

• Relations with Public Administrations (PA): The assumption of commitments and the management of relations with Public Officials or Persons in 
Charge of a Public Service (Italian or foreign) are reserved exclusively to the corporate functions delegated to do so, in compliance with internal 
procedures and anti-corruption regulations. In such relations (requests for authorisations, participation in tenders, controls, etc.), it is forbidden to offer 
money, gifts or other benefits to influence the entity’s decisions or obtain preferential treatment (as already reiterated). If an employee receives explicit 
or indirect requests for benefits from a public official, they must suspend every relation and inform immediately their superior and the Supervisory 
Body. Chimar maintains relations with the PA guided by maximum transparency: documentation submitted for tenders, applications or reporting must 
be complete and truthful. In particular, in case of participation in public tenders, the company operates in compliance with tender rules and competition. 
It is forbidden to agree with competitors on discounts or lots (bid rigging). 
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• Relations with Public Supervisory and Control Authorities: Chimar cooperates actively and with openness with all supervisory authorities (e.g. Health 
Authorities, Environmental Agencies, Tax Police, Fire Brigade, Revenue Agency, Antitrust Authority, etc.) and with Judicial Bodies. During inspections, 
requests for documents or proceedings, the company adopts an attitude of availability, providing what is requested promptly and accurately. It is 
prohibited to destroy or alter records, lie to Authorities or hinder their work in any way. Any employee involved in inspections must comply with internal 
procedures (which provide for the presence of legal/compliance functions in support). In case of judicial proceedings involving Chimar, the company 
undertakes not to interfere and to allow fact-finding (e.g. by possibly suspending involved persons as a precaution). 

• Relations with Judicial Authorities: Likewise, in relations with magistrates, judicial police officers or other subjects of the judicial system, 
representatives of Chimar must maintain respectful and collaborative behaviour. Any act aimed at unlawfully influencing the outcome of a process or 
investigation (promises of advantages, threats, etc.) is gravely unlawful and extraneous to Chimar’s conduct. The company firmly condemns behaviours 
such as pressure on witnesses, inducing to provide false or reticent statements to Authorities. Should Chimar employees be required to testify or 
provide information in proceedings, they must do so with sincerity, clarity and completeness. 

• Relations with Former Employees of the PA: Chimar adopts caution also in relations with former public officials who have become private subjects 
(e.g. consultants): any contractual relations with them must be assessed to exclude possible revolving-door behaviours and conflicts of interest 
(complying with specific regulations if existing). 

Relations with Non-Profit Organisations, Community and Environment 

Chimar recognises the importance of the social and environmental context in which it operates. 

• Contributions and Sponsorships: The company may grant contributions to non-profit organizations, NGOs, charitable associations, ONLUS, or sponsor 
events of a social, cultural or environmental nature, provided such contributions are transparent, documented and intended for legitimate purposes. It is 
forbidden to use sponsorships or donations as a cover for unlawful purposes (e.g. bribing an official under the guise of a donation to an entity close to 
them). Every liberal donation must be authorised according to internal delegations and published according to legislation (e.g. if to political parties or 
related subjects, the law prohibits or regulates the amount: in such cases, as a rule, Chimar does not grant contributions to political parties or 
candidates in order to maintain neutrality). Participation in social responsibility projects consistent with our values – e.g. environmental initiatives in 
the territory, educational projects – is instead encouraged after verifying the reputation of beneficiaries. 

• Environmental Protection: As already expressed in the Principle of Sustainability, Chimar is aware of the environmental impacts of its activities and 
commits to minimising them. Employees must contribute by respecting internal procedures regarding the environment: correct waste disposal, 
reporting anomalies (leaks, emissions above limits), efficient use of resources, etc. The company operates in compliance with environmental laws and 
permits (AUA, etc.), invests in clean technologies and raises awareness among personnel on ecological issues. Any deliberate violation of environmental 
regulations (e.g. illegal waste discharge, tampering with abatement systems) is gravely contrary to this Code and will result in severe measures. 

• Relations with Local Communities: Chimar intends to be a responsible actor in the territory in which it is located. Relations with local communities 
and territorial institutions must be based on dialogue, respect and collaboration. The company seeks to limit inconvenience (e.g. noise emissions, heavy 
traffic) and to intervene to mitigate any reported issues. It participates, where appropriate, in dialogue tables or initiatives promoted by local authorities 
for sustainable development of the area. Reports coming from residents or neighbourhood associations (e.g. on odours, noise) are taken seriously and 
verified, communicating outcomes and actions undertaken to resolve them. 

Implementation and Control 

Dissemination and Training on the Code: Chimar undertakes to ensure the widest dissemination of the Ethical Code among all addressees. In particular, upon 
hiring or starting collaboration, the Code is delivered to new addressees, who sign a commitment to respect it. Periodic training sessions are organised for 
employees to illustrate the contents of the Code and discuss practical cases (especially for those in sensitive roles, e.g. purchasing, sales, administration). The 
Code is published on the internal intranet and on the institutional website, so as to be accessible to employees, partners and the public. Ethical culture and the 
principles of the Code are promoted through all internal communication tools (notice boards, newsletters, meetings), making them an integral part of daily life. 

Obligations of Addressee Stakeholders: 
All addressee stakeholders must: 

a) read the Ethical Code and formally accept it; 

b) understand the behavioural principles contained therein; 

c) comply with it and actively contribute to its concrete application, also reporting any doubtful behaviours. 

Management disseminates and promotes the Code through training activities, making it easily accessible and applicable in daily work. In addition, the Code is 
expressly accepted by all addressees, who declare to have read it and to commit to fully comply with it. 

Whistleblowing: Chimar encourages employees and stakeholders to report any violations or suspected violations of the Ethical Code. In compliance with 
Legislative Decree 24/2023 (which transposes EU Directive 2019/1937 on whistleblowing), the company has established an internal reporting channel and defined 
a procedure for managing such reports. Each report is handled by the Supervisory Body (or by a dedicated internal ethical committee) with confidentiality and in 
compliance with regulations, assessing its validity and taking the consequent decisions. Protection of the whistleblower is guaranteed against any form of 
retaliation or discrimination resulting from the report. In particular, Chimar fully complies with what is provided by the new whistleblowing regulations to ensure an 
environment in which those who report internal wrongdoing are protected and heard. Reports can also be made through other dedicated channels (direct line to the 
Supervisory Body, email, etc.), as provided by the relevant procedure, published on the website. 

Sanction System: Compliance with the rules of the Ethical Code is an essential part of employees’ contractual obligations pursuant to Articles 2104, 2105 and 
2106 of the Civil Code (diligence, obligation of loyalty and disciplinary sanctions). Violation of the Code harms the relationship of trust between the company and 
the offender and may lead to proportionate disciplinary actions, up to termination of the relationship and compensation for any damages, without prejudice to the 
guarantees of the Workers’ Statute (Article 7, Law 300/1970) and applicable collective agreements. In particular, for employees, applicable disciplinary sanctions – 
based on the seriousness of the violation – range from verbal or written reprimand, to a fine, to suspension from work and, in the most serious cases, dismissal for 
just cause. Before imposing a sanction, the person concerned will be notified of the charge and guaranteed the right of defence (submission of justification) as per 
procedures and contractual regulations. For collaborators, consultants, suppliers or other third parties who violate the principles of the Code or compliance 



 

 
 

 
Chimar S.r.l. Via Ettore Majorana 24, 35010 Cadoneghe (PD) Italy – P.IVA 01940470287 

T: +39 049 8885211 | info@chimar.com | www.chimar.com 

obligations included in contracts, the company may adopt measures such as termination of the contract or interruption of the collaboration, in addition to 
assessing claims for damages if the behaviour has caused moral, material, reputational or any other type of harm to Chimar. 

In any case, the responsible parties remain liable for any material or reputational damages suffered by the company. 

Chimar trusts in the sincere adherence of all addressees to the Ethical Code and undertakes to ensure its periodic update (based on regulatory and organisational 
changes) and effectiveness, through constant example from management and an adequate system of internal controls and incentives for ethical conduct. Every 
update will be communicated promptly using the same methods as the initial dissemination. 

 

 

Cadoneghe 01/12/2025 

 

 

 

 


